
United States Travel Promotion
Past, Present, Future



Overseas Arrivals to the U.S. 
1990 – 2009*

In Millions

* Overseas arrivals through November 2009
Source: U.S. Department of Commerce - Office of Travel and Tourism Industries



Global Long-Haul Travel: 2000 to 2009

+



2000-2009 Travel Spending: 
A Global Gold Rush



Value of Inbound Travel

Overseas travelers stay longer, spend more: 
• 16 nights
• $4,000+ (USD)

Those who have visited the U.S. are 74% 
more likely to have a favorable opinion of 
our country.



“Fortress America” 
mentality resulted from 

necessary security 
measures created 

post 9/11



Discover America Partnership



Competing on the World Stage



U.S. State Ad Campaigns



U.S. Lacks Competitive Program to 
Welcome/Inform Travelers



Travel Promotion for the United States





DiscoverAmerica.com: 
Official Travel and Tourism Website of U.S.

• U.S. Dept. of Commerce 
• Targets 5 leading inbound 
markets (CN, MX, UK, JP, 
DE): 37 million+ travelers 

• Launched 2008
• Content on all 50 states, 
5 territories

• Up to 115 cities
• First stop, not the last stop
• Links to State, DMO sites

www.DiscoverAmerica.com/JP
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